Your Link Building Campaign Search for Quality or Search for Quantity?
If you're new to internet marketing, one tip you may have heard around the internet is that quantity link building is a better campaign than quality link
building. However, if you've been around the internet awhile you know that a good link building campaign is just the opposite. While it is important to

get a good number of links pointing back to you, the quality of the link pointing back is much more vital.

The way to look at it is that a link is like a reference to your website. If you were collecting references for another job, would you try to collect 25 good
references or a few really good references? It's the same thing for your link building campaign. You want nothing but the best pointing back to your

website.

Not only is it a waste of your time to get as many links as possible as oppose to focusing on quality link building, it can also be detrimental to your
website. If you have hundreds of links of little value pointing to your website, the search engines may view your website as one with little value.
Obviously there are a number of other considerations that search engines take into account, but the links pointing back to your website is certainly one
of the criteria.

So how do you know if it is a quality link or not? There are a number of factors that you should take into consideration when starting your link building
campaign. One of the most common factors is the link’s page rank. This is a great way to look for quality links because their page is ranked from the
search engines. However, you want to look at the page rank of the page that your website will be on, not their home page. It does you no good to

look at the page rank of their home page if your link will have no association to it.

Another consideration is how many links are already on the other person’s page. Most people set up a page specifically for links to other websites. It
can be difficult at times, but during your link building campaigns you should try to find websites that have no more than 30 links on the page. The page
rank for any given page is distributed among the number of links on the page. If you can find a page with 30 other links on it, you will receive 1/30th of

the page rank for that page.

The last thing to consider during your link building campaign is whether you like the website or not. Just because a website doesn’t have the highest
page rank doesn’'t automatically make it a poor website. For all you know it could be a brand new website that will soon have a page rank of 6. The

important thing is that you go with your gut instinct and base your link building campaign around quality links and not the quantity of links.
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